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Local SEO vs. Google Ads
When a local search is made on Google the page below is displayed. This is a different
search result page from the standard Google search page. Local search results have 3
specific sections;
1. Paid Search also known as Google Ads,
2. Google Places results, which Google reserves for businesses located in the area and
3. Organic Search, which includes results based on the best match to the query based
on Google’s ranking algorithms. Organic Search results display a wider range of results
including individual businesses, directories, and even results from Wikipedia.
The three sections of Google local search results are highlighted in the diagram below.
This diagram is typical of what a user would see when they make a query in Google for a
local business as viewed on a standard wide screen laptop or desktop. The bottom of the
screen is referred to as the “fold”. Note that there are 5 Paid Search listings, 3 Google
Places and 1 Organic listing above the fold. The positions for Google Places and
Organic Search Results vary immensely per query as we’ll show in the examples to follow.

How Google Determines a Local Search: Local search results are displayed when the
search query contains a city or city + state in combination with a keyword associated in a
search for a business product or service. As well, Google will display a local search page
when keyword only business search terms are queried, such as “plumber” or “roofer”. In
this case Google will display results for the area where they believe the user located. They
determine the user’s location using their IP address, or if the user signs up with Google for

